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INNOVATION AND ROI: 
THE FINAL FRONTIERS IN 

MARKETING?

INTERVIEW

1.United is one of the most important 
boutique type agencies currently on the 
market. Can you describe the company 

in a few words?

2. What are the trends in the marketing & 
PR industry in 2018? What are your 
expectations for 2019?

3.What are United’s biggest successes so 
far, with a focus on the recent period?

DAN CIRSTEA, MANAGING PARTNER, United Media 

Digital is no longer just a media channel, it becomes a mandatory 
element in strategic communication mix.
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4.Will you please nominate the top three 
challenges both for the media & 
advertising industry and for you, as a 

CEO, in leading transformation?

5.What’s you view about the scarcity of 
workforce in Romania? How do you fill 
the gap?

I think that is very important to develop your team step by step, 
and to keep your employees within the company as long as 
possible by encouraging them to develop constantly in a creative 
environment. 
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6.In this environment, where do you find 
talent and innovation?

7. What does the Industrial Revolution 4.0 
mean for you? How does digitalization, 
Internet of Things and Artificial 

intelligence or Virtual Reality affects the way 
you do business?

8.You are an acknowledged leader in the 
real estate marketing. What are the 
trends in this industry sector?

9.How do you prepare yourself to become 
better, as a leader? How do you get out 
of your comfort zone? How do you find 

the right work-life balance? 

10.In the Romanian economy, 
fundamentals still look OK. In this 
situation, what tends to bring 

marketing industry up or down?

11.What’s your ‘’Be careful at…’’ 
advice for 2019?

United differentiates through our ROI System, and the 
development of special competences on certain industries 
such as real estate, retail, tourism, FMCG, or financial services.
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